


We have a permanent challenge in
providing businesses with a sustainable
vision based on our experience,
professionalism and responsibility.

Dear colleagues and collaborators,

As many of you already know, Tradecos is a company with international
projection that began its commercial activities in Argentina in 1992 and
in a few years we were able to expand and open offices in Chile, Brazil,
Central America, Japan and Spain. We offer an integrated and tailored
service for the supply of fruit products to the food industry and we have
become leaders due to our permanent challenge in providing businesses
with a sustainable vision based on our experience, professionalismm and
responsibility.

It is important to be able to systematize our contributions as well as
develop specific action plans to be able to add value and synergies
between us and our supply chain. Together with our associated factories
we want to contribute to the current and future well-being of the envi-
ronment with which we interact.

Likewise, in our more than 30 years of experience, we have vast experience
in the practice of Social Responsibility with clear objectives. Currently we
support communities by being consistent with their values by providing
support to various entities, promoting the care of children and their food
needs as well as promoting their education, sports and work culture.

-

Cristian Cohrs



CONTENTS

% ABOUTUS
% ENVIRONMENT
% COMMUNITIES

% CHALLENGES



We are a company dedicated to providing inte-
grated and tailored services for the food industry, spe-
cializing in processed fruit, sustainable, organic pulps
and juices.

Our history spans three decades of constant evo-
lution and activity. Every day is an opportunity to
cement a future with equality, safe, accessible products
that provide well-being and happiness, with the least
environmental impact, creating value throughout the
entire chain.

We believe that building a path towards sustainability,
values such as loyalty, respect and responsibility are
premises; towards our clients, our suppliers and the
communities in which we live and work.



TRADECOS WORLDWIDE
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STAKEHOLDERS

W We evaluate our processes in order to reduce
the environmental impact in our supply chain.

W We promote the concept of sustainable agricultural
production in our suppliers.

W We communicate to those who interact with us and
raise awareness in relation to sustainable
responsible production.

W We generate close and long-term relationships
with our internal and external clients, applying
the necessary tools to clearly understand their
needs.



OUR ESSENCE

We are providers of integrated and tailored services for the food industry,
MISSION specialized in processed fruit. We work to be the best option in satisfying

the needs and expectations of our clients and suppliers.

We generate a sustainable business for the entire value chain.

To be a leading organization with international competence.
VlSlON To bt? a referencg for innovation and excellence in service for
leading companies in the market.
To have a solid, reliable and professional team.

e Service attitude

VALUES e Teamwork

e Excellence
e Professionalism



SAFETY AND SUSTAINABLE
MANAGEMENT POLICY

Develop effective communication channels

“... internally and externally, provide the necessary
resources to comply with this policy,
guaranteeing autonomy and business
continuity.

Ensure maximum satisfaction of interested parties

for the production and supply of fruit and/or vegetable-
based products for the food industry, guaranteeing
food safety and continuous improvement.

Work with integrity, complying with all legal
requirements and requirements of interest groups,
under applicable local regulations and communities
in which we operate, ensuring traceability and
transparency in our businesses.

Value people in a diverse environment with the
necessary mechanisms to reveal their needs and
promote harmony and individual and group growth.
Manage plans to prevent, minimize and eliminate
risks in each work area..

Strengthen the culture of environmental care and
sustainable production, both internally and externally.

Disseminate our values and continue supporting the
growth of selected entities in our community.



HOW WE
UNDERSTAND
SUSTAINABILITY

We promote a sustainable business
model where long-term relationships
and commercial consistency are the
basis for solid growth. We guarantee
the safety, development, diversity
and equity of our work team. We are
committed to the environment and
communities to build a better future.

COMMUNITY




ENVIRONMENT

In an industry that is constantly changing, thanks
to new technologies, practices and initiatives that
are promoted for its development, the commitment
to the environment and communities on our part
and suppliers is an essential value in business.

This is an opportunity to make visible the advances
within the field and find ourselves inserted in this
industry.



Focus AGRICULTURE
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CONTEXT

We collect certifications and
good practices from our suppliers
in relation to the requirements for
the development of sustainable
agriculture and processing.

REPORTS

CERTIFICATIONS ,_

INTERNAL o
PROGRAMMES

We take the following supports
as analysis material:
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5 priority goals
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SUSTAINABLE 17,000 mt
PRODUCTION

14.000 mt

Status prepared from the survey of
certifications and good practices in 47.000 mt
processing plants related to sustainable

development requirements.

57.000 mt



AGRICULTURAL
PRODUCTION

Percentage of purchase volume
achieved by certifications during
the agricultural production.




COMMUNITIES

With a focus on food, in our 30 years of experience, we support our
community through coordination with social organizations. Being
consistent with our values, we provide support to various organiza-
tions to promote the care and education of children, ensure their
nutrition and promote healthy habits in a harmonious bond with the
environment.

We invite more collaborators to join this great work and together we
can help distribute essential products among the most vulnerable
populations, thus avoiding waste. With more help, the dream of
continuing to provide food and products to those who need it most
will become a reality.



TRAJECTORY

During the last 15 years we have developed solidarity through contributions
and coordinated work with NGOs linked to our interest groups.

2018

#NadaSobra



COMEDOR </
CATALINA 5y/¢

A community center that provides opportunities to families from vulnerable
communities, founded in 2001. For more than 15 years we have been
accompanying them with financing for food, human resources and

a variety of projects. Focusing on the Potenciar con Alimentos

Plan, we focus on optimizing the nutrition of children.

POTENCIAR
CON ALIMENTOS
PROJECT

POTENCIAR
CAMINOS
PROJECT

POTENCIAR
TALENTOS
PROJECT

COMMUNITY

CHILDREN MONITORING
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ALLIED INSTITUTIONS BENEFICIARIES TEAM VOLUNTEERS
Links with Tradecos, People reached Volunteers People for
Zummy, Argentinos by our programs in projects spontaneous

Juniors and AMAF help
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SOCIOS ESTRATEGICOS
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RED DE ALIMENTOS

Motivated by the spirit of the best use of food and transparency in management,
Tradecos finds in Red de Alimentos a consonance with the values of the company:

~Bci

““We are proud to be part of the Network for the management they do

regarding to avoid throwing food. They represent a great model to follow with transparency
in presentation of data and achievements” are the words of Cristian Cohrs, director of the company.

Sponsoring Partners
+ Volunteer Programs
+ Annual Campaigns
+ Sponsorship

78.038.540

Kilos of food and first-class items
need purchased, rescued and donated
from 2010 to date

437

arauco NGOs
i 249.666
°

Beneficiaries
169.089

gm st Tons of CO2 avoided since 2010 to the date
(GreenLab-Dictuc study)
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Companies that support Red de Alimentos
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NURSERY GARDENS

200

FAMILIES

AMAF

e@maf

NGO that brings together
educational institutions and
soup kitchen in General Alvear,
Mendoza province (Argentina).

EDUCATIONAL
INSTITUTIONS

350

CHILDREN



Sponsorship of the first division
and youth categories
+ Support to the Foundation.




Articulations with suppliers

JOINTS AND SYNERGIES Synergies between NGOs

Volunteering

) \ " / Conferences at Comedor Catalina
\ ‘ and Red de Alimentos
. |




VOLUNTEERING




CHALLENGES

1. Awareness of primary producers about the positive
and necessary impact of achieving a sustainable
production.

2. Advice and guidance on implementation of a
sustainability program in agricultural and industrial
production.

3. Develop and improve our Good Sustainable Practices
index to carry out an annual evaluation and
consequently working on the continuous improvement.

4. Strengthen synergies between our work team and
the communities we support to promote their constant
development.
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THANK YOU SO MUCH

www.tradecos.net



